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Instructions to Candidates:
1)  Answer all the Sections.
2)  Answer should be written completely either in English or in Kannada.

SECTION-A
NN - @

Answer any Five sub-questions. Each sub-question carries Two marks.
3UNS SRPmente D wI-FFnen 1o, T3 WI-TBR ST woIn.
(5%2=10)

1. a) Define Marketing.
WIBFLON" TR

b)  Give the meaning of Promotion.
T30 0TBED?

¢) Whatis Pricing?
2363 0TBe?

d) Define the term Marketing Environment.
WBFWON TORTHI, TVETVIA.

e) Whatis e-business?
eI ROTITEY?
[P.T.O.



A A @)

f)  Whois a Consumer?
MO®?T DOTTEI?

g) Mention any 4 objectives of Pricing.
330 oY R 4 UUCE)@ESH@?&Q 2TBoWD.

h)  What is Product Line?
YOI, T DOTWILI?

SECTION-B
QYN — W

Answer any Four questions. Each question carries Five marks.

NS cIRYmEce Ty, JINOR evIdL. T3 TR W woIAW.

2.  Briefly explain the different types of Promotional Schemes.
DN 0e&0D TFIT O3RERINTI, FOFTN WOA.

3.  Analyse the various factors influencing Pricing.

BS0% e Tow VDT ANT VOSBRI, DFedR.

4. Explain different steps in Consumer Buying Decision Process.
Mo®@ 80 %.ra%i%e'bﬁod) SCTIFIT DG 503?1@??\’)3& WDIOA.

5. Briefly explain the importance of Economic Environment.
SHFT TOXTT TFRNDIBONT), FOFTeN DTOA.

6. Explain the benefits of Social Media Marketing.
SOONDILJENWDIAI VREFWONTS BVBRONTIY, D|WOR.

7.  Explain the process of New Product Development.
BoR WOIT, WPFHOH TFOHODI), DTOA.
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SECTION-C
(ATATT ) S

Answer any Three of the following questions . Each question carries Fifteen marks.
NS OORTRTR RS g%ﬁ@ﬁ wOZ0R. T "o_.g,"%ﬁ sﬁﬁéa’a WO,  (3x15=45)

8. What are channels of distribution? Explain various types of distribution channels.
WBTED IONE ROTBEN? ANT 080D N3Ted 553371?71%1&4 QWO

9. What s Product Life Cycle? Explain the stages of Product Life Cycle.
VR WEDT BT, 0TBeD? DR VDT WIE QOGP aoamﬁa’n& NWOA.

10. Explain the various approaches to the Study of Marketing.
RPFFLIONT TPOITORT VFODTT LPOINTI, DTOA.
=0

11.  What is Market Segmentation? Explain the bases of Market Segmentation.
BRDTE DB 0TTE? WIRTOTES IGFBWRBOD BTN, DZOR.

12.  What s Pricing? Explain the various pricing strategies.
8BS 0TBeH? BS0H oIS VNG DTOTNTR), DFTOR.

SECTION-D
N - &

Answer the following question. The question carries Five marks.
NS gﬁdﬁ VIO, ad% 05 eozneh. (1x5=5)

13.  Develop an advertisement copy for a Product and explain.
20T BNT 205003 BEODID, ATTRY BB IBOR,




